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• Twitter 

 @ReefResilience 

 

• Facebook 

 /ReefResilience 

 

• Network 

 ReefResilienceNetwork.ning.com 

 

 



Evaluation 

• Who is our current audience? 

• Are our communications reaching them?  

• Are our communications effective?  

 

• If not: adapt/change and re-evaluate! 



Communication findings 
• Diverse audience (70+ countries/territories trained) 

• Need a diverse communication portfolio 

• Increasing global reach 

• Increasing mobile reach (400% in 1.5 years) 

• Increasing number of “social tech-savvy” 
managers 

• Using an online professional network to 
connect managers 



Communication findings, cont. 

• Newsletters (increase open rate) 

• Webinars (made more accessible) 



Communication IS our 
conservation strategy  



Looking forward 

• How do we boost engagement? 

• Are we reaching everyone we want to reach? 

• Capacity of team to produce the content our 
audience wants and needs? 

• Do our communication methods lead to 
increased conservation of coral reefs?  

   (and how can we measure this?!) 



      Thank you!  
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